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Abstrak 
 
Tujuan Penelitian menjelaskan mengenai Strategi Public Relations dalam 
membangun hubungan yang baik dengan media serta kegiatan media relations yang 
dilakukan oleh Public Relations Hotel Santika Premiere Jakarta. Metode Penelitian 
Analisis yang digunakan berupa kualitatif deskriptif melalui wawancara mendalam 
dengan narasumber yang kompeten dan observasi partisipan dimana peneliti terlibat 
secara langsung dalam berbagai kegiatan media relations serta data – data yang 
mendukung. Hasil Analisis Yang Dicapai adalah Strategi Public Relations berupa 
menetapkan tujuan, menentukan media, menetapkan keputusan dan melakukan 
evaluasi serta pemantauan,  Strategi media relations berupa pembaruan kontak 
pribadi, menyampaikan informasi dan informal, membangun hubungan personal, 
memberikan apresiasi dan menyediakan informasi yang dibutuhkan media. Kegiatan 
berupa membuat media list, press release, konferensi pers, press calls, media event, 
interviews with media, radio interaktif, meeting with editors, in-house publication, 
electronic communications serta website Hotel Santika Premiere Jakarta. Simpulan 
untuk membangun hubungan dengan media adalah memberikan pelayanan terbaik, 
memberikan informasi, memberikan informasi yang benar dan jujur, membangun 
kerjasama, memberikan fasilitas yang dibutuhkan media 
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Abstract 
 
Research Objectives is Strategy Public Relations in building a good relationship 
with the media and media relations activities conducted by the Public Relations 
Hotel Santika Premiere Jakarta. Research Methods The analysis used a descriptive 
qualitative in-depth interviews with competent sources and participant observation 
in which researchers directly involved in a variety of media relations activities as 
well as data - data that support. The Analysis Results Achieved is a Public Relations 
Strategy set goals, determine the media, set the decision and evaluation and 
monitoring, media relations strategy in the form of personal contact updates, convey 
information and informal, personal relationships, appreciation and provide the 
required information media. Activities such as making media lists, press releases, 
press conferences, press calls, media events, interviews with media, interactive 
radio, meeting with editors, in-house publication, electronic communications and 
website Hotel Santika Premiere Jakarta. Conclusion to build relationships with the 
media is to provide the best service, give information, give a true and fair 
information, build partnerships, provide facilities required media. 
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